CHROMICLE PHARMABIZ

Indian CMO market poised to make rapid strides

Anurag More, Mumbai

e Indian contract manu-
facturing  organizations
(CMOs) market is ex-
pected to make rapid
strides due 10 the country’s large
population base and a sharp
increase in demand for inject-
able drugs, especially in cancer
research, aceording to a report
The most significant factor
boosting the growth of CMOs
in the pharmaceutical indus-
try in the Asia-Pacific region
is the growing need for robust
processes and production tech:
nalogies, which have proven
highly effective in meeting
gulatory requirements, the
report adds
The Asia Pacific region, par-
ticularly India and China, is the
prominent region in the CMO
industry due to considerably

worth up to Rs 15,000 crore for
selected pharmaceutical prod
ucts,” he said

“Furthermore, India also ex-
ports a significant number of
pharmaceutical products. For
example, the United States
relies on India to export ser
vices and establish its plants
in the country. Most interna-
tional companies choose to
outsource their operations. &
India because of the country’s
favourable business costs (40
per cent), which allow for a
deeper dive into R&D as well
as drug manufacturing
India’s market is also
readily available for
research into formu
lation development,
basic manufacturing
of medicine, stabil
ity studies, and a wide
range of clinical trials”, he

corporation should weigh the
rewards and risks involved, he
said

Previously, the pharma-
ceutical indusiry’s paradigm
demanded that companies be
vertically integrated, which
meant that the corporation
performed its activities. In
vestors are  now asking
that

lower
than in Nocth America wnd
Europe and favourable regula
tions, While India and China
have established themselves
as significant suppliers of AP|
nufacturing services, the US|
femains the primary hub forl
\fa\.urmmmmn development|
outsourcing,

Indian contract manufacturing
industry

According to Vinay K Mayer,
Director - Marketing Research
& Consulting # Asia Researd
Partners LLP, India's contract
manufacturing industry is pre
dicted to grow by over 13 per
cent between 2021-2026. To
achieve their goal of achiev-
ing an Atmanirbhar Bharat, the

ian government

mented multiple initiatives such
as the policies for Pro-

has imple-

Contract  manufacturing
would continue to rise day by
day, said Dr. Sanjay Agarwal,
pharmaceutical  consultant
Pharmaceutical businesses are
increasingly relying on the re-
sources and skills of third-par-
ty corporations, such as CMOS,
ate completed goods and
novel medications for clin
trials.

fnancial
ance be
gh level. As a resul,

perfor-
maintained at a
“out-
hurcing” has become a com:
on  commercial  practice.
Jutsourcing is the practice of
ring someone unrelated to

.
equipment for the mass manu-
facture of particular chemicals is
costly, and some businesses can-
not do so. As.a result, they enter
into a contract with a manufac-
turer to make certain chemicals
for them, which they may then
combine with what they already
have to produce the final prod-
uct. When deciding whether or

not to contract facture, &

work for you on a contract
basis

Contract  manufacturing s
the process of a company pro-
ducing things under the label
or brand of another company
Contract manufacturers offer
this service to various business.
es based on their own or their

customers” designs, formulas,
and speifications.
Contract £ 5 can

be helpful if the company part-
ners with a suitable company
that can produce high-quality
products. Contract manuf:

turing is a method of estab-
lishing 3 working relationship
between two businesses. One

company manufactures unique
parts or other materials on be-
half of its client as part of the
arrangement. In most circum-
stances, the manufacturer also
takes care of the dlient’s order-
and shipping.

As a result, the client is
relieved of maintaining
manufacturing  facili-

ties, purchasing raw

materials, and hir-

ing workers to make
the finished goods.

Its a contracting

out. Outsourcing has
spawned a new para-

digm that provides busi-
nesses with new options to
improve their bottom lines by
converting fixed expenditures
to variable costs. They do it
by lowering or eliminating in-
house manufacturing,

Cost savings: Companies
save money on their cost of
capital because they don’t
pay for a facility and
production equipment. They

have

can also save money on sal-
ary, training, and benefits
for their employees. Some
businesses may consider out-
sourcing manufacturing to
low-cost countries like China
to take advantage of lower la-
bour costs.

Mutual benefit to contract
site: A manufacturer-produc-
ing firm contract might en-

ure several years, and the

turer will be assured

of a consistent stream of or-
ders.

Advanced talents: Compa:
nies can benefit from skills they
may lack, but the contract man.
ufacturer possesses.

Quality: Contract manufac
turers are likely to have their
quality control procedures in
place, which allow them to spot
counterfeit or damaged prod.
ucts early on.

Focus: Companies can better
focus on their core strengths if
passing off some tasks. Con-
tracting economies of scale
manufacturers have a variety
of consumers for whom they
create. Because they serve
many consumers, companies
can offer lower raw material
acquisition costs because of
s of scale. The lower

exonomi
the price per unit becomes as
the number of units in a ship-
ment increases.

Other advantages _ include
rapid_technological_adoption,
global  may
ence, ma
usage, a
technology, flexibility to fo
on core tasks, shorter time 1
market, market access, and
on, he said.

Covid boost to CMOs

The Covid-19 pandemic has
had an overall beneficial ef
fect on contract manufactur
g services, There were mul
tiple opportunities for CMOs
in clinical trial manufactur.
ing, where there is a large
pipeline of drugs and both
mega- and small-cap com:
panies outsource to partners
for pipeline advancement, ac-
cording to a report .

duction Linked Incen
tives Scheme (PLI 1.0)
and (PLI 20), respec-
tively for pharmaceuti-
s and chemicals.

The

government

has put in place policy
guidelines to encour-
age domestic

Key Starting Materi
als. (KSMs) and Drug
Intermediates  (Dis)
and Active Pharma-
ceutical  Ingredients

(APIs) as well as to
increase

investment
i in this
ontribute to
diversified products
and increase employ-
ment opportunities. In
comparison to PL1 1,
the updated version of
PLI 20 offers a wider
range of coverage and
may offer incentives
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