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Ingredients

Growth in South East Asia to exceed 11% over 5 years

DR SANJAY AGARWAL

many trealments are not affordable for many
petientain anh st Asi

vt East Asia's phar markets

in several South

are changing due to aging populations

and increasing healtheare spending.
Tharmaccut well as other indus-
tries, benefit from increased spending. New
complications and difficulties have increased
competition in the manufacturing of pharma-
ceuticals in the region adds ta the mix. Faster-
ing a dynamic climate in which industry par-
ticipants can thrive is necessary to adjust. Two
significant obstacles are accessing high-quality
ingredient imports and expanding exports to
new markets. Also, guarding against reglonal
pharma imports, India and China are two su-
perpowers, However, with gentrification in
full swing, Singapore has a strong innevation

foundation and the capacily to grow

There are significant prospects in a new sin-
gle market, The annual grewth of the South

East Asian pharmaceutical markel is pre-

dicted to exceed 11% over the next five years,

along with an expected sale of $30 billion by

2021, Such performance makes it one of the

fastest-growing pharmaceutical markets in

e whole world, It represents the rich pick-

ings for the pharma manufacturers who will

Mufrctively synergise the good manufacturing

pm(tlhb‘:l‘mdﬂld export strategy, and com-
petitive prices.

With an annual growth rate of 9.1% between
the year 2016 and 2021 in the Asian markets,
the pharmaceutical companies in South East
Asia are still ongoing with the high growth
rate in the region, which is considered the
highest. The increased dependence on out-of-
pcket expenses in South Asia results in low
adoption of highly-priced treatments com-
pared to the reasonably well-financed reim-
bursed market. The middle class is rising, yet,

East Aslan countries are grappling with a
problem: keeping rising healthcare costs in
check. As a result, there is price pressure on
pharma companies in Asia, and they must
prioritise needs, channels, and products. Cam-
mercial outsourcing to firms has shown to
help businesses expand their market ar chan-
nel coverage and increase product sales.

All About Manufacturing in the Region

The ASEAN economies have a sirong gener-
ics manufacturing capability, which accounts
for a significant portion of the region's phar-
maceutical sales. However, only a few bus
nesses in South East Asia can produce active
pharmaceutical companents (AFls). Imparted
ingredients are heavily relied upan, Only
of the 142 domestic pharmaceutical facfories
licensed with GMP standards are capable of
APls, according o information
nd’s Food and Drug Administra-
tion (FDA Thailand). While reliance on im-
ported APls fsn't unique to South East Asian
markets, it does expose the market to price
swings and availability from Chinese and In-
dian vendors,

Both Indonesia and Malaysia have compa-
rable situations, with finalised generics domi-
nating and imported APls supporting them.
Over 90% of pharma ingredients in Vietnam
are imported, with China accounting for half
of these. Prices of various raw commodities
have risen in recent years, in part to currency
swings. However, price increases have boen
driven by supply shortages as a result of man-
ufacturing closures as China tightens enviran-
mental rules.

This puts pressure on profit margins, espe

cially when price regu-
Tations acfoss the segion
prohibit  higher  costs
from being passed on
1o patients. As a result,
mare tegional and inter-
national sales strategies
are being developed. Fi-
nally, the standards are
hecoming  widespread
with the best sharl-term polential 1o support
the generics-led export growth strategies.

Focus on Growth & Breakdown by the Country
Governments are starting to recognise the
importance of innovation in essential sec-
tors 10 keep their economies growing. Reg:
ulatory alignment in some parts of South
East Asia continues to limit worldwide ex-
port possibilities despite recent advances.
With tier 12 generics required to be man-
ufactured to EL- LMP or PIC

salln access 1o domestic hospi
ing to estimates, hospitals accounted for
75% of Vietnam's pharmaceutical industey
income in 2019, or 5.9 billion aut of a totay
of §6.5 billion.

Several ASEAN countries have joined thef®
Pharmaceutical  Inspection  Co-operation
Scheme, which attempts to harmonise inspec-
tion procedures worldwide by creating uni-
form GMP standards, offering inspector train-
ing, and promoting collaboration between
regional and international organisations. In
addition to Singapore, Malaysia and Indone-
sia joined the programme in 2002 and 2012,
respectively, while Thailand joined in 2016,
and the Philippines & Vietmam have hoth ex-
pressed interest in completing the application
process

As a result, many generics manufacturers
should expect more exraordinary expenses as
their facilities are renovated to meet the new
criteria. Stll, there will be an advantage in the
form of fewer duplicate GMP inspections. De-
spite the availability of <heaper competitors
from India and China, many countries are al
ready reaping the benefits, with Thai products
gaining appeal in Cambodia, Laos, Myanmas,
and Vietnam. The perception of higher quality
strongly drives this.

Indonesia
The pharma industry in this counlry is ex-
pested to inerease the nevenuie per capita, driv-
ing sales to the next level, Currently, 70% of
medicine makers in Indonesia are domestic.
Still, this percentage is likely to decline in the
coming years due to 520 billion in foreign in-
vestment over the next five ye;
CONTINUED ON p | T
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Implementing an European styled serialisation

CONTINUED FROM | G
The Philippines

The Philippines’ healthcare demand uqultl:
Iy wising for many of the same 1
other South East Asian countr
spending on pharmace
as the population ages and the fre
lifestyle-related disorders rises while Gl er
capita increases. It is predicted that the Philip-
pine pharmaceutical market will grow at a rate
of 4.5 per cent per year over the next fes s,
placing it thir bhehind Indanes
and Thailand. The Philippines also has a solid
manufacturing base, with 14 of the world's top
20 pharma corporations having manu-
facturing operations there

Malaysia
The Malaysian Pharmaceutical Association
has several concerns about the drug pricing
strategy, including the possibility that pa-
tients’ access to the most up-to-date medicines
will be jeopardised if international manufac-
turers withdraw their products from the
ket due to unfa ble business conditions,
eign and domestic pharm busi-
,ﬂuu will have to rethink th
gies to keep thel pmf\[m.l:.,lnwflh.wdrug
rice limitations are implemented,

Singapore
1t has a well-developed, mature pharmaceu-
tical business, owing to the country’s high per-

The Malaysian Pharmaceutical
Association has several concerns
about the drug pricing stralegy

Conclusion
% an Europ e serial

w)sh-m 0 mgm the central area of potential is-
suies for regional and international corporations
is key to South East Asia becoming a global
powerhouse for pharmaceuticals. Counterfeit
products are a source of concern, and our re-
gional and intemational respondents were prac-
tically unanimous in their responses

Indonesia has been the first to move for-
ward with its serialisation plan, projected
1o be ween 2020 and 2025,
while Singapore is experimenting with GSI
2D barcodes. Still, we expect more to follow
suit shortly. To achie
much effort remains to be ma

sonal income and for high-quality,
even innovative manufacturing services. The

process varies
widely from region ko region, as does the in-

has bolstered develop witha
shew of programms to incentivise innovation,
In recent years, big, pharma has made signifi-
cant investments in the industry, inclu
‘s $130 million continuous produ
' $80 million biologics
nd Novartis’ ‘“lll million bi

output climbed by about I
of 2019. This has helped to solidify its image
as a thriving blomedical manufacturing centre,

of national GMP regulations.

s o doubt that regional
exports = notable generics = are becoming
more viable. International pharma is trying
to expand its presence in the region swiltly,
through either collaborations or direct invest-
ment. It is expected to proliferate in the short
and medium ferm L
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ajanta chemical industries
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